


i. Brainstormed some good marketing ideas and words.  (Soar, Explore, and 
Become More) 

ii. Admissions team is willing to give us some space in their materials where they 
will feature the GE Program.  We can give them our videos, etc. 

iii. Working on collaborating with STIL Office to enhance GE Program’s exposure. 
b. Workgroup Melinda: Faculty Connections Initiative 

i. Planning a 3-question survey to gauge interest in faculty integration. 
ii. Planning an event (mixer/workshop/rave/speed-dating) where faculty actually 

get 


